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BY LIZETT BOND

W
hat do former homeless 
strays and shelter dogs 
such as Chance, Missy 

the Mutt, Oliver, Mr. Bumbles, 
Wanda, Garth and numerous 
others have in common? Each is 
joyfully ensconced in a loving, 

forever home after accepting a 
“paw up” from Pet Things in 
Douglasville, Ga.

When co-owners Terry and 
Cathy Brlecic, with their son 
Brandon, relocated to Douglas-
ville from Wisconsin, the num-
ber of abandoned pets roaming 
the area dismayed them. Upon 
opening their store in fall 2012, 
the family vowed to place an em-
phasis on this community issue. 
Pet Things has stood behind its 
local shelter and fostering home-
less pets ever since.

LENDING A PAW
“Even prior to opening our store, 
stray dogs showed up in our 
yard,” Terry said. “Missy the 
Mutt just turned up one day.”

Alone, Missy had been wan-
dering the rural roads of Dougl-
asville before chancing upon the 
Brlecic’s yard full of good-na-
tured golden retrievers. As twi-
light fell, the front door of the 
home remained ajar and beyond, 
a welcoming couch beckoned. Af-
ter slipping into the house, Missy 
curled up on those downy cush-

ions and promptly adopted the 
Brlecic family as her own.

Prospects were bleak for 
Chance. Dropped in the coun-
tryside by his former family, the 
abandoned Catahoula puppy 
had been drifting for days until 
a kind stranger brought him to 
Pet Things.

“Chance was our 45th foster 
dog,” Terry said. “He came into 
the store as a stray, but I took him 
to the shelter for his microchip 
and photo, essentially making 
him a shelter dog, even though 
he was never actually there.

“The foster dogs come to the 
store with us and get a lot of 
touch time,” he added.

Terry noted that all fosters 
have been shelter dogs, and these 
canine ambassadors serve to di-
rect the public eye toward the 
plight of homeless animals.

“We don’t believe in a free 
dog, so [we] charge a $250 adop-
tion fee here at the store,” Terry 
said. “That money is then used 
to purchase supplies for the shel-
ter. Our dog food manufactur-
ers sponsor the initial veterinary 
checkup, and when a pet joins a 
new family, it is fully vetted.”

Adoptive families receive a 
free bag of food, a bath for the 
new pet at the store’s self-serve 
dog wash and a discount on ad-
ditional items, such as collars or 
leashes.

The Douglas County Animal 
Shelter and the four-legged resi-
dents awaiting their own family 
are not overlooked. Since 2012, 
Pet Things has donated 45,000 
pounds of kibble and 7,850 cans 
of food to the shelter.

“With the canned food, we do 
a ‘buy five,’ with a sixth can do-
nated to the shelter,” Terry said.

Even non-dog-owning mem-
bers of the community get into 
the act by purchasing food for 
donation, often by the case.

“All the food companies have 
been great,” Terry said. “Dave’s 
Pet Food has supplied probably 
75 to 80 percent of these cans, and 
we appreciate the contributions 
of every manufacturer.”

Community support extends 
to canines in law enforcement. 
When the North American Police 
Dog Association holds its annual 
training event in Douglasville for 
patrol, drug, bomb and cadaver 
search dogs and their handlers, 
Pet Things is a presence.

“Last year, we provided 250 
goody bags filled with donated 
items from dog food manufactur-
ers and several large bags of dog 

food for a drawing,” Terry said. 
“It’s is all about support.”

A WELCOMING ENVIRONMENT
The Brlecics’ affable golden re-
trievers serve as store greeters, of-
ten joined by Missy and Jasmine, 
another rescue.

“Jake and Sara were our first 
store mascots; everyone knew 
them,” Terry said. “When Jake 
was alive, people came in spe-
cifically to see him, but the other 
dogs have stepped up since Jake 
and Sara have passed.”

Proper nutrition through edu-
cation is at the core of the store’s 
philosophy.

“We believe one of our crown-

ing achievements is the level of 
knowledge of our employees,” 
Terry said. “We pride ourselves 
on how well we educate pet par-
ents when it comes to animal 
health and wellness in relation to 
nutrition and quality of life.”

A broad selection of grain-
free, dehydrated and frozen-raw 
premium pet foods are in the mix, 

The Happiest Place On Earth
Pet Things champions the Douglasville, Ga., pet 
community through adoption events, fostering 
homeless animals, pet food and supply 
donations to the local shelter, and much more.

KNOWLEDGE, SELECTION  
AND COMMUNITY
When Brenda Martin opened her heart 
and home to Sadie, high-quality nutri-
tion for the Labrador/border collie mix 
topped the homecoming list.

Martin initially shopped at a 
big-box pet supply before seeking out 
Pet Things.

“Rather than walking into a 
supermarket or a large pet supply and 
picking up a bag of dog food, I wanted 
to shop at a specialty store with qual-
ity items,” Martin said. “I was looking 
for the individual attention and knowl-
edge of a well-informed staff.”

Pet Thing’s collaboration with 
the Douglas County Animal Shelter, 
where Martin volunteers, clinched 
the deal.

“I knew they provided a lot of 
help and support for the shelter, and 

that was a big draw for me,” she 
said. “They have donated thousands 
of pounds of food to the shelter, and 
they hold regular adoption events in 
the store.”

Further, Martin admires the 
Brlecics’ dedication to fostering 
homeless pets.

“Without Terry and Cathy in this 
community, the shelter would really 
struggle,” Martin said.

Recently, Lexi joined the Martin 
family and, like Sadie, the rescued 
Carolina dog’s essentials are pur-
chased from Pet Things.

“Everyone is so helpful, and 
there’s a great selection,” she said. “I 
really trust their expertise; they keep 
an eye on all the manufacturers, and if 
anything changes, they know.”

PET THINGS AT 
A GLANCE
Owners: Terry and Cathy Brlecic
Location: 6880 Douglas Blvd., 
Douglasville, GA 20135
Square Feet: 3,400
Employees: 4 full time, 2 part time
Years in business: 4
Products and services: Cat and 
dog foods and supplies; avian, 
small mammal, and herp foods and 
supplies; boutique; self-serve dog 
wash; adoption days; educational 
seminars; food drives; animal 
fostering
Website: petthingsstores.com

COMMUNITY SERVICE 
& OUTREACH
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with no food ingredients sourced 
in China. However, the store’s 
credo of welcoming all members 
of the community includes em-
bracing the value shopper, who 
might be nourishing multiple 
dogs due to the number of stray 
animals in the region.

“Many of our customers live 
out in the country where dogs are 
dropped off and, instead of chas-
ing them away, they feed them,” 
Terry said.

In catering to these good Sa-
maritans, the store stocks a pre-
mium-blend food at a lower price 
point, providing a higher-quality 
diet while also competing with 
big-box and grocery store brands.

Once a customer witnesses the 
benefits of a more nutritious diet, 
they often are receptive to explor-
ing the next quality level of food.

“We can make the progression 
up the food chain and go from 
there, but we have to start some-
place,” he said. “We never belittle 
our customers into purchasing a 
more expensive food; every cir-
cumstance is different.”

This lack of judgment is the 
hallmark of Pet Things and, for 
this reason, word-of-mouth has 
been pivotal to the store’s success.

IT’S ALL ABOUT COMMUNITY
With the care and feeding of 

homeless animals so dear to the 
heart of Pet Things and the Brlecic 
family, it’s no wonder the store’s 
monthly adoption days stand out 
as a favorite event.

“It’s gets the dogs out of the 
shelter, and people are able to 
learn about adoption,” Terry said.

The study of pet nutrition, food 
ingredients and brand awareness 
means an afternoon of fine dining 
when Terry dons his chef’s hat and 
invites pet owners to “Eat Like a 
Dog.” These frequently held soi-

rees find guests savoring a repast 
prepared with the very ingredi-
ents found in the highlighted pet 
food. For example, a mouth-wa-
tering apple-glazed pork tender-
loin with caramelized butternut 
squash represented a meal from 
Champion Petfoods.

“We featured Fromm Family 
Foods by serving cheese and sau-
sage flown in from Wisconsin,” 
Terry said. ”When promoting 
this event, I have to explain that 
we are not serving dog food.”

Perhaps Pet Things’ impact on 
the community of Douglasville is 
best illustrated with the story of 
the elementary school teacher, 
who casually mentioned to her 
class that she would be shopping 
for pet food after school.

Hands flew up: “Go to Pet 
Things so you can get your dog 
food from Jake!”

“Half the class knew who 
Jake was,” Terry said. “Our cus-
tomers call us ‘the happiest place 
on earth.’”

IT’S A  
RETAIL LIFE

As an independent retailer 
today, what has been your 
greatest challenge?
Terry Brlecic: It’s the online 
guys. They are tough. We are 
exploring that avenue, and I’ve 
been talking to Animal Supply 
because they have a fulfillment 
center. By offering an online 
store and using the Animal Sup-
ply catalog, our selections will 
expand to 23,000 items, in addi-
tion to our in-store inventory.

What challenges are the pet 
industry facing?
TB: In my opinion, it’s the price of 
dog food. The independents carry 
a lot of very high-end, pricey foods, 
but they often don’t offer a product 
that can be marketed to the value 
customer. The dog food manufac-
turers are busy creating the next 
greatest thing with all the bells 
and whistles, and I believe they’ve 
let the train get away from them. 
What about the larger segment of 
pet owners who can’t afford the 
more expensive brands? I think 
our greatest challenge is staying 
relevant and affordable.

As a small business owner in 
this industry, what are you 
most proud of?
TB: We are so gratified by our in-
volvement with the local shelter. 
When we opened Pet Things, we 
decided to choose this cause and 
incorporate it into the fabric of 
our store, and we have done that.

What do you see in the future 
for Pet Things?
TB: We’ve been looking for a larger 
location in Douglasville, and we are 
kicking around the idea of opening 
another store. However, in the long 
term, we will continue doing what 
we do here at Pet Things. It’s good 
for the community.


